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How to Establish a Presence on LinkedIn  

By Karen Bluestein 

LinkedIn is more than just an online résumé—it’s a powerful platform to showcase your expertise, expand 
your network, and build credibility in your industry. But if you’re new to posting, it can feel overwhelming. 

How do you start? What should you post? How do you ensure people engage with your content? 

Here’s a simple, step-by-step approach to establishing your presence on LinkedIn and making an impact 
with your posts. 

1. Define Your Purpose 

Before posting, get clear on why you want to share content. 

Are you looking to: 

• Build credibility in your industry? 
• Attract new career or business opportunities? 
• Share insights and start meaningful conversations? 
• Connect with like-minded professionals? 

Having a clear purpose helps you stay focused and consistent. 

2. Optimize Your Profile First 

Your posts will bring more people to your profile—so make sure it’s ready. 

• Use a professional photo and compelling headline that describes your value. 
• Write an engaging “About” section that tells your story. 
• Highlight key experience, skills, and achievements. 
• Add a custom LinkedIn URL to make your profile easy to share. 

A polished profile makes a strong first impression and increases your credibility. 

3. Start with a Question or Poll 

If you’re unsure what to post, start with a simple question or poll. 

• “What’s the best career advice you’ve ever received?” 
• “What’s the biggest challenge leaders face in remote work?” 
• “If you could change one thing about your industry, what would it be?” 
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Polls are a straightforward way to gauge interest, encourage engagement, and gather insights before 
diving into more detailed content. 

4. Create Your First Post 

Keep it simple. Your first post doesn’t need to be groundbreaking—just authentic and valuable. 

Here are a few easy formats to start with: 

• A lesson you’ve learned: “One mistake I made early in my career—and how I fixed it.” 
• A short industry insight: “Here’s a trend I’m seeing in [your industry] and why it matters.” 
• A personal story: “A recent challenge I faced and what I learned from it.” 
• A curated post: Share an article or someone else’s post with your own perspective added. 

Aim for clarity over complexity—short, engaging posts perform better than long, dense ones. 

5. Use Relevant Hashtags 

Hashtags help the right people find your post. Use three to five relevant hashtags to reach your target 
audience. 

For example, if you’re posting about leadership, you might use: 
#Leadership #CareerGrowth #ProfessionalDevelopment 

Avoid overly broad hashtags like #LinkedIn or #Work—choose ones that align with your topic. 

6. Engage with Your Audience 

Posting is only half the strategy—engagement builds connections. 

• Respond to comments on your post to keep the conversation going. 
• Like and comment on other people’s posts in your industry. 
• Tag relevant people when sharing insights or asking for input. 

The more you engage, the more visible your profile becomes. 

7. Track Your Post’s Performance 

To see what works, pay attention to your post’s performance. 

Key metrics to track: 

• Post views: How many people saw it? 
• Engagement: How many likes, comments, and shares did it get? 
• Profile views: Did more people check out your profile after your post? 

Over time, these insights help you refine your content and post what resonates most with your audience. 
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8. Start Small and Build Gradually 

You don’t need to post every day—consistency is more important than frequency. 

• Start with one post per week and increase as you get more comfortable. 
• Experiment with different formats—text posts, images, or even short videos. 
• Focus on quality over quantity—provide value, not just noise. 

The more you post, the easier it becomes. Over time, you’ll establish yourself as a thought leader in your 
space. 

Put It into Action 

Getting started on LinkedIn doesn’t have to be intimidating. Follow this simple approach: 

• Define your purpose so your content stays focused. 
• Optimize your profile so new connections see your best self. 
• Start with a question or poll to encourage engagement. 
• Create simple, valuable posts that spark conversation. 
• Use relevant hashtags to expand your reach. 
• Engage with comments and other posts to build relationships. 
• Track performance to improve over time. 
• Stay consistent and build your brand gradually. 

Every post is an opportunity to connect, learn, and grow. The key is to start. 
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